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from January 1 to January 31, 2024? 
 
Keywords: Women’s sports, sports organizations, social media platforms, Facebook 
pages 

 
 

mailto:ghodbane.ghaliya@univ-khenchela.dz
https://orcid.org/0009-0007-9484-6224
mailto:safia.kabouche@univ-tebessa.dz
https://orcid.org/0009-0005-6453-804X


389 

 

Le sport féminin à travers les pages des instances officielles 
sur les plateformes de médias sociaux : 

Une étude analytique de la page Facebook du Comité olym-
pique et sportif algérien 

 
Résumé : 
Cette étude traite de la couverture médiatique de divers aspects et questions liés au 
sport féminin à travers les pages officielles des institutions sportives officielles algé-
riennes, en se concentrant spécifiquement sur la page Facebook officielle du Comité 
olympique et sportif algérien, l'organe qui représente l'Algérie au sein du Comité 
international olympique. 
L'étude est fondée sur la théorie de l'établissement de l'agenda dans une perspective 
fonctionnaliste et adopte la méthode d'enquête descriptive. L'analyse de contenu a 
été utilisée comme outil principal de collecte de données pour analyser les messages 
publiés sur la page du comité pendant la période allant du 1er janvier au 31 janvier 
2024. 
L'étude cherche à répondre à la question de recherche principale suivante : 
Comment les posts de la page officielle Facebook du Comité olympique et sportif 
algérien ont-ils abordé le sport féminin en termes de forme et de contenu durant la 
période du 1er janvier au 31 janvier 2024 ? 
 
Mots-clés: Sports féminins, organisations sportives, plateformes de médias sociaux, 
pages Facebook 
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Introduction 
 

The successive developments in communication technolo-
gies across their various generations have sparked a revolution 
that has affected all elements of the communication environ-
ment. These advancements have also brought about profound 
changes at the level of the human being, both as a producer and 
consumer of these technologies, as well as at the level of the 
media that carry messages, which are now produced intensive-
ly and in real time. This boom has impacted various aspects of 
life and human activities. 

Most researchers agree that social media on the internet, also 
referred to as social networking platforms, represents one of 
the most significant communication technologies that has 
brought about profound transformations in contemporary soci-
eties,  It has notably influenced various human activities, accel-
erating their growth and intensifying the flow of ideasparticu-
larly due to its continuous development and the rapid updating 
of its services. 

 These platforms have shifted human interaction from its 
simple forms in traditional spaces to more complex forms in the 
virtual realm, characterized by fluid boundaries, They have 
introduced new modes of communication by eliminating spa-
tial and temporal constraints and making these interactions 
accessible to all segments of society through writing, sharing 
images and videos, and even exchanging knowledge, This ac-
cessibility has led to their widespread useSocial media has es-
tablished virtual interactive contexts marked by unique, indi-
vidualized relationships,  Among the most prominent and 
widely used platforms is Facebook, due to the nature of com-
munication it facilitates and the wide range of services it offers. 
These include the ability to create user groups and pages based 
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on shared interests and preferences, which are often created by 
ordinary individuals, professionals, hobbyists, media institu-
tions, or official organizations seeking to remain closely con-
nected to their audiences. These entities leverage the platform’s 
features such as rapid dissemination, userfriendliness, and in-
teractive capabilities. 

  Sports media is considered one of the specialized types of 
media that has found a place on this network through pages, 
especially those affiliated with sports institutions or organiza-
tions, unlike pages belonging to individuals or media institu-
tions. These sports organizations, such as federations and 
committees, have been keen to maintain a constant presence 
close to their audience in order to provide them with infor-
mation covering their activities as well as the activities of the 
sports teams and athletes under their umbrella . 

   The status of women in Algerian society, like in other soci-
eties, is one of the indicators that reflect the level of societal de-
velopment over time. Based on the opportunities and resources 
available to them, women have managed to participate in all 
fields of life, overcoming many obstacles, especially social and 
cultural ones. They have entered the realms of politics, econo-
my, and business, holding various positions, including leader-
ship roles. Among the fields in which women have excelled is 
sports, where Algerian sportswomen have achieved significant 
accomplishments and won numerous awards and champion-
ships.  

This highlights the role of the media in supporting women’s 
sports due to its impact on members of society, especially new 
media with its various channels, including social media plat-
forms. These platforms have become free spaces for blogging 
and publishing in the sports field, particularly pages affiliated 
with sports institutions and organizations. Through their posts, 
they engage in daily communication and interaction with their 
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users by keeping them updated on the latest news about teams, 
sports competitions, athletes, and providing spaces for ex-
changing ideas and discussions on various sports topics and 
issues, including women’s sports. 

  Among these sports pages is the official page of one of Al-
geria’s sports organizationsthe Algerian Olympic and Sports 
Committee, representing the International Olympic Committee. 
It was established shortly after independence, specifically in 
1963, and it is the subject of our study in this research paper. 
The study is based on the Agenda Setting approach, aiming to 
reveal the extent of the committee’s attention to women’s 
sports disciplines and the nature of its coverage of their various 
games, topics, and issues. 

"Accordingly, the main research question of our study is 
formulated as follows; 
How did the posts on the official Facebook page of the Alge-
rian Olympic and Sports Committee address the topics of 
women’s sports during the period from January 1 to January 
31, 2024, in terms of form and content? 

A set of sub-questions arises from this main question, as fol-
lows : 
 What is the nature of the posts addressing women’s 

sports topics on the page under study, and to what extent 
do they utilize multimedia during the study period? 

 What journalistic formats were used in the posts on the 
page that addressed women’s sports topics during the 
study period ? 

 What language was used in the posts on the page under 
study that addressed women’s sports topics during the 
study period ? 
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 What types of content were featured in the posts address-
ing women’s sports topics on the page during the study 
period ? 

 Who are the key figures featured in the posts addressing 
women’s sports topics on the page during the study peri-
od ? 

 How did Facebook users interact with the posts address-
ing women’s sports topics on the page during the study 
period ? 

 
Importance and Objectives of the Study: 

The importance of this study lies in its attempt to shed light 
on the extent of media attention given to women’s sports, par-
ticularly through social media platforms, which have garnered 
significant interest among users. This is especially relevant giv-
en our focus on the official page of the most prominent multi-
sport organization in Algeriathe Algerian Olympic and Sports 
Committee. 

Moreover, the study holds importance from a media per-
spective, as it underscores the necessity for media outlets of all 
types to fulfill their core rolesnot only in informing and deliver-
ing accurate information, but also in entertaining and high-
lighting women's interests on an equal footing with men's. This 
is particularly vital in areas that are not traditionally associated 
with women, as previously noted. 
 
Objectives of the Study: 
Through this study, we aim to achieve the following objec-
tives: 

 To identify the nature of posts related to women’s sports 
and the extent to which multimedia is employed in the 
posts on the page under study. 
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 To determine the journalistic formats used in the posts 
addressing women’s sports on the page under study. 

 To examine the language used in the posts covering 
women’s sports on the page under study. 

 To explore the types of content featured in the posts re-
lated to women’s sports on the page under study. 

 To identify the key figures featured in the posts address-
ing women’s sports on the page under study. 

 To analyze the nature and level of user interaction with 
the posts concerning women’s sports on the page under 
study. 

 
Reasons for Choosing the Topic: 

 The researchers’ interest in the field of sports media as a 
form of specialized media that provides targeted ser-
vices to a specific audience the sports audience by ensur-
ing coverage of various sports events and competitions. 

 To shed light on the most prominent sports topics and 
issues that  occupy both local and global public opinion. 

 The scarcity of studies that have addressed women’s 
sports from a media coverage perspective, especially 
within the context of online media in general and social 
media networks in particular. 

 A desire to explore and reveal the interests of women in 
fields beyond the commonly associated domains such as 
cooking, beauty, and home décor. 

 The choice to focus on social media platforms in this 
study stems from the significant position they have 
come to occupy, due to the growing user engagement, 
their distinctive features—such as the speed of infor-
mation delivery—and the various services they offer. 
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Additionally, the interactivity characteristic has brought 
about a revolution in media contexts. 

 Beyond the importance of the themes addressed in this 
study, another key point is the reliance on   content 
analysis , as a methodological tool. This method has 
been fundamentally associated with media studies, 
based on the premise that linguistic behavior whether 
spoken or written is the most accurate reflection of an 
individual’s identity, tendencies, and orientations. As re-
searchers argue, by obtaining a sample of such linguistic 
output and subjecting it to a systematic scientific analy-
sis, it becomes possible to uncover precise and reliable 
scientific truths . 

 
1. Defining Concepts: 
1.1 Women’s Sports: 

Sport: It is an activity that involves physical effort and skill, 
governed by rules and customs, usually practiced competitive-
ly. There are physical sports, spiritual and mystical sports, and 
memory sports (Al-Maany, Online Dictionary). 

The word "sport" in both French and English, and the Latin 
term diport, whose etymological origin is disport, means diver-
sion and change. Its meaning and essence come from the idea 
that people transform their concerns and work-related preoc-
cupations into leisure and recreation through sport (Zankawi, 
2010, p. 88). 

Adib Khaddour offers a more comprehensive and deeper 
explanation of sport, describing it as an individual and collec-
tive activity as well as a social and historical phenomenon. 
Sport is part of an integrated civilized environment; it embod-
ies values, ethics, culture, and education. It is influenced by 
science and technology, performs roles, fulfills functions, and 
accomplishes various tasks. Sport is an organized game and an 
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essential human need that one must practice just as one prac-
tices eating, drinking, and other necessities. Thus, sport repre-
sents education, health, activity, prevention, and civilization. 
(Khaddour, 1994, p. 11). 
Sport is classified into several types and according to various 
categories, including individual sports and team sports, as well 
as sports for all and competitive sports. It is also classified ac-
cording to the gender of the athlete into men’s sports and 
women’s sports, or male and female categories. 
 

1.2 Sports Organizations: 
Sports organizations are defined as institutions established 

by society to serve the sports sector from all aspects,  They have 
an organizational structure that corresponds to the size and 
objectives of these institutions, aiming to benefit the communi-
ty in alignment with its goals,  They also represent a social for-
mation connected to the sports field as a profession and indus-
try,  Their objectives determine the nature of the activities car-
ried out by the organization and the interactions between these 
activities and other societal institutions. (Qarmash & Ashasha, 
2021, p. 07) . 
 
1.3 Social Media Platforms: 

These are websites formed on the web that allow individuals 
to create personal profiles about their public or semi-public 
lives, providing the opportunity to connect with a list of regis-
tered users and express the views of individuals and groups. 
 
1.4 Facebook: 

The concept of "Facebook" is based on relying on Web 2.0 to 
create a social network that enables a group of young people to 
establish continuous relationships through photos, audio, vid-
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eo, and other applications. The idea of its creation goes back to 
its founder Mark Zuckerberg, who designed a new website on 
the internet to connect his classmates at Harvard University to 
share their photos, news, and opinions. It was launched in 2004 
and was initially limited to university and school students for 
two years, after which it was opened to anyone who wanted to 
use it. The result was a surge in the number of users, from 12 
million in December 2006 to more than 40 million in 2007. That 
same year, the site allowed developers to create applications, 
which led to a significant increase in users (Abdel Fattah, 2014, 
p. 199). 

In 2011, Google released a list of the top 100 websites 
worldwide based on user numbers and visits, with Facebook 
ranking first, having approximately 800 million visitors. Ac-
cording to Bakers, the number of users reached 
963,675,160nearly one billionin April 2013 (Hamouda, 2013, p. 

65), noting that newer statistics show even larger figures. Jamal 
Zarn describes Facebook as a phenomenon topping all figures, 
with 500,000 new subscribers joining daily, which equals about 
6 new people every second (Zarn, 2017, p. 07). 
 
1.5 Facebook Pages: 

Facebook pages are one of the many services provided by 
the social networking site Facebook. They enable any user of 
the site to benefit from them and their features, which primari-
ly derive from the site itself. The concept is based on creating 
and designing a page where various data are placed according 
to its orientation and purpose. The types of pages vary depend-
ing on their basic concept (Haddad, 2019, p. 26). 
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2. Methodological Procedures of the Study; 
2.1. Type of Study: 

Our study belongs to the descriptive studies, which aim to 
understand the existence of phenomena and describe them. 
This is done through a series of sequential and interconnected 
stages that the research goes through until the objectives are 
achieved. 

Descriptive studies are not limited to merely collecting sta-
tistical data; rather, their scope includes classifying, interpret-
ing, and analyzing data and facts comprehensively, extracting 
useful conclusions and implications (Hassan, 1976, p.  

The aim of descriptive studies is to clarify the characteristics 
of the phenomenon and explain its prominent aspects, which 
requires good prior knowledge of the study problem. (Larmy & 
Valley, 2004, p. 241) 

This is also the case with this study, through which we seek 
to describe the reality of the interest and treatment by the offi-
cial Facebook page of the Algerian Olympic and Sports Com-
mittee regarding women's sports topics by measuring this in-
terest and treatment. 

 
2.2. Study Methodology: 

Choosing the most appropriate methodology to follow in 
any study is essential for achieving accurate and valid scientific 
results. The method we consider suitable for our study is the 
descriptive survey method. The survey method is a systematic 
and scientific effort to obtain data, information, and descrip-
tions about the phenomenon or set of phenomena under inves-
tigation (Hussein S, 1999, p. 147). 
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2.3. Data Collection Tool: 
The stage of selecting the appropriate tool is one of the most 

important steps in scientific research due to its crucial role in 
gathering the targeted information and data in the study. 
Choosing the right tool is a very important step in any scientific 
research. In our study, we used a scientifically and methodo-
logically controlled tool to collect information and data related 
to the study, which is compatible with the methodology used 
and its quantitative nature. This tool is content analysis, which 
also aligns with the communication element we are study-
ingthe message. 

Content analysis is a set of methodological steps aimed at 
discovering the underlying meanings in the content and the 
correlational relationships associated with these meanings, 
through an objective, quantitative, and systematic examination 
of the manifest features in that content (Abdel Hamid, 2010, p. 
55). 

Among the recent definitions of content analysis is that pro-
vided by Claude Krippendorff, who views content analysis as 
a research method used to analyze media messages with the 
aim of reaching accurate and consistent inferences and conclu-
sions when the research and analysis are repeated (Tamar, 
2007, p. 07). 

According to Youssef Tamar, the content analysis technique 
is characterized by a set of features, including: 
 

 Content analysis concerns both linguistic and non-
linguistic materials, such as written, audio, and visual 
expressive images. 

 Content analysis focuses on the manifest content, mean-
ing what is explicitly written or said within the content. 

 It can address static symbols like written texts or dynam-
ic symbols like films and music. 
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 It is a research technique that confirms what other meth-
ods and techniques cannot reach. 

 It specializes in analyzing media of any form that carry 
messages whose content can be observed and thus ana-
lyzed. (Tamar, 2007, p. 07) 

     In this study, the two researchers used the content analy-
sis tool in a new and different way compared to its use in ana-
lyzing the content of traditional media. This approach is some-
times referred to in some references as web content analysis or 
electronic content analysis. Although the common feature be-
tween it and the analysis of traditional media content is the 
constant and central connection of this tool with the message, 
which may be verbalsuch as written or spoken wordsor non-
verbal, like signs, gestures, shapes, drawings, and others, the 
difference lies primarily in the formal distinction between the 
content of new media and that of traditional media. 

  Content on the web is presented in various forms includ-
ing texts, images, videos, links, and even emoticons, not to 
mention the difference in the medium itself between new and 
traditional media, especially with the new variables imposed 
by the nature of the communication medium such as interactiv-
ity, speed of information circulation, and continuous content 
updating (Mubarak, 2020, pp. 79-81). 
 
2.3.1 Content Analysis Categories: 

The purpose of establishing categories in content analysis is 
to divide the content into a system of ideas directly related to 
the research problem and objectives, thus avoiding other ideas 
that do not serve those directions (Tamar,2007, p. 06). 
Content categories are defined as smaller parts in which a unit 
of attributes, characteristics, or weights gather, and these are 
considered as “pockets” or places where the researcher places 
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everything that corresponds to these attributes or characteris-
tics. Based on the theoretical framework of the research prob-
lem, the researcher begins formulating classification criteria, 
facilitating the process of categorization and defining categories 
precisely (Abdel Hamid, 2010, p. 113). 
In our study, we used the content analysis tool but in a differ-
ent and innovative way, namely electronic content analysis or 
analysis of website content. Therefore, we tried to form cate-
gories that serve our objectives and answer our questions, as 
follows: 
 
2.3.2. Form (Structural) Categories: 

These categories describe the formal aspect of the content to 
be studied, and they usually aim to answer the question: How 

was it said?In ourstudy, theywere as follows: 
 Category of the nature of posts and multimedia: This 

refers to the nature of the material used in the topics and 
posts of the studied page. The goal is to reveal the nature 
of the content and the extent of its use of multimedia 
such as images, videos, and others. 

 Category of journalistic types (formats): This category 
concerns the forms of journalistic writing. It seeks to 
classify the content under study into written types such 
as news, article, interview, and other journalistic genres. 

 
2.3.3. Content Categories: 

These are the groups of categories that describe the mean-
ings and ideas appearing in the content. They focus on answer-
ing the question: What was said? This category includes sever-
al subcategories, among which the most important for our 
study are: 

 Topic category: This is one of the most used categories 
in media and communication research. This category 
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aims to answer the question: What is the subject of the 
research? That is, what are the most prominent topics in 
the content? These categories help identify focal points 
of interest in the content (Abdel Hamid, 2010, p. 121). 

Each main topic is divided into subtopics according to the 
research objectives and needs, and the possibility of applying 
these subcategories. Since the main topic in our research is 
women’s sports topics, we divided it into subtypes based on 
the number of athletes (individual sports and team sports), 
according to geographic scope (national competitions and in-

ternational competitions), and other classifications. 
 Category of Key Figures: 

This category seeks to identify the main drivers in the 
content, meaning the group of individuals, bodies, or 
organizations that create the event in the content under 
analysis. It is important for understanding the key fig-
ures in any content, their way of thinking, and their style 
of addressing others (Tamar, 2007, p. 67). In our study, 
we formed appropriate subcategories for this topic, in-
cluding officials, coaches, female athletes, fans, etc. 

 Category of Interaction with Posts: 
This category was chosen given the nature of the materi-
als to be analyzed and the nature of the medium carry-
ing them, which is the Facebook social network. It was 
necessary to define interaction as a characteristic feature 
of new media in general, and social networks in particu-
lar. Interaction can occur through comments, reaction 
options (Like, , Wow, Sad, etc...), and also by sharing the 
post. This category also includes the language of com-
ments and their tone or direction. 
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2.3.3. Units of Content Analysis: 
Units of content analysis are defined as content units 
that can be easily counted and measured. Their presence 
or absence, frequency, or emphasis provides indications 
that help the researcher interpret quantitative results 
(Hussein S., 1999, p. 266). A unit of analysis is a specific 
segment of a message or a group of messages represent-
ing the same characteristics and nature of the category 
(Tamar, 2007, p. 49). 

In our study, we used the following units of analysis: 

 Idea Unit: 
In this study, the idea unit was relied upon as the 
unit for counting and measurement. The idea is 
one of the most commonly used units of analysis 
in media research that uses content analysis be-
cause it provides clearer indications of the direc-
tion of the content, and through it, the meanings 
contained in the content can be understood. 

 Character Unit: 
We also relied on the character unit, which refers 
to the person or persons who are the focus of at-
tention (Tamar, 2007, p. 12). 
 

4. Research Population and Study Sample: 
 
In content analysis, the term "population" refers 
to the set of similar messages expressed through 
carriers called communication media, whose 
characteristics the researcher wants to identify 
(Tamar, 2007, p. 12). 
The research population is the entire group of el-
ements on which the researcher seeks to general-
ize results related to the studied problem (Bash-



ZAOULI – N° 9, Vol. 5 -  Mai 2025 pp. 388-413               ISSN : 2788-9343 
Soumission : 16/03/2025 Acceptation : 09/04/2025 Publication: 20/05/2025 

404 

 

bwa et al., 2010, p. 253). 
The target population in our study consists of all 
posts on the page under study. The accessible 
population is the posts on the page during the 
month of January, specifically from January 1 to 
January 31, 2024 ,  The total number of posts on 
the page during this period was 52 posts, and we 
subjected all of them to analysis using a compre-
hensive census method of all items in the study 
population. 

 
2.4 Theoretical Approaches to the Study: 

Relying on a theoretical framework in any scientific study 
plays a significant role in increasing its accuracy and ensuring 
its rigor. Adopting scientific theories grants the research ele-
ments structural integration and serves as a guide throughout 
the various stages of the study until reaching final results. 

Our study is based on the Theory of Agenda-Setting, The 

Agenda-Setting model is one of the important models within 
the functionalist approach, which focuses, rather than modify-
ing individual behavior, on the media’s role in sharing interests 
with people. When individuals are asked to describe their in-
terests in the social system, and they find that the media gives 
importance to these interests as priorities, then the media has 
succeeded in establishing the social priorities for the members 
of society. (Dheeb, 2023, p.54) 

This theory assumes that the media cannot present all the 
topics and issues existing in society; rather, those responsible 
for these media select certain topics to focus on intensively and 
control their nature and content. These topics gradually attract 
people's attention and make them aware of and think about 
them... Consequently, these topics represent relatively greater 
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importance for the audience compared to topics not presented 
by the media. (Makkawi& Al-Sayed, 1998, p.128) 

 
3. Study Results: 

In this study, we employed the Agenda-Setting Theory with-
in the functionalist perspective, and we addressed the topic of 
women’s sports through the official sports bodies' pages on 
social media, specifically analyzing the Facebook page of the 
Algerian Olympic and Sports Committee. 

Our study started from a main question: How did the posts 
on the official Facebook page of the Algerian Olympic and 
Sports Committee cover the topics of women’s sports during 
the period from January 1 to January 31, 2024, in terms of both 
form and content? 

The Algerian Olympic Committee is a sports body whose 
first executive office was announced on October 18, 1963, con-
sisting at that time of 12 members. Algeria took upon itself the 
mission of developing the sports sector to encourage and de-
velop youth abilities and showcase their potentials after inde-
pendence, as well as to represent the national flag in interna-
tional sports forums. 

According to its basic law, its tasks include developing and 
protecting the Olympic movement in Algeria based on and in 
accordance with the Olympic Charter, contributing to the pro-
motion of national sports, representing it at the level of interna-
tional bodies and organizations, developing high-level sports, 
and promoting sports for all. (Algerian Olympic Committee, 
2021, retrieved from the Algerian Ministry of Youth and Sports 
website1. 

We subjected the study population’s vocabulary the page’s 
posts during the study period  to comprehensive enumeration 

                                                 
1
 /https://mjs.gov.dz/index.php/ar  

https://mjs.gov.dz/index.php/ar
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analysis. Before presenting the results, the page under analyti-
cal study is introduced through the following table : 

Page 
Description 

Page Link page picture 

Page Information 
Algerian Olympic 
and 
SportsCommit-
tee. 
Tel : 023381301 
Date Created: 12 

February  2017  

Number of Likes: 
244 k 
Number of Fol-
lowers: 331 k 

 

 
 

https://www.faceb
ook.com/COAlger
ie/?locale=ar_AR 

 

 

Profile Picture
 

 

C
over 

Photo
 

 “Figure (1)  :shows the data of the page subscribers under 
study 
 

Returning to the results, we have reached the following 
through this study: 

 Women's sports content published on the page under 
study: 
The study found that the number of posts on the page 
during the period representing the study population 
(January 2024) reached 52 posts. Among these, posts 
with women’s sports content accounted for 14 posts, 
representing 26.92%. This percentage included two top-
ics covering both women’s and men’s sports together. 

https://www.facebook.com/COAlgerie/?locale=ar_AR
https://www.facebook.com/COAlgerie/?locale=ar_AR
https://www.facebook.com/COAlgerie/?locale=ar_AR
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The rest of the posts were related to men’s sports or male 
sports games, reflecting an acceptable interest in wom-
en’s sports, as attention to any topic is indicated by in-
creased media materials. This occurred despite the study 
period coinciding with two important men’s sports 
events: the Africa Cup of Nations in Ivory Coast and the 
African Handball Championship in Egypt. 

 Regarding the nature of posts and multimedia: 
Our study found that 92.86% of the women’s sports 
posts were texts accompanied by images (at least one 
image per post). Of these images, 83.33% were news im-
ages, which illustrate the news and provide users with 
more details. The remainder were symbolic images, usu-
ally attached to topics to attract attention and are often 
old images rather than images taken during the event. 
The page used videos in only one post and did not use 
audio files or other multimedia formats. The page care-
fully used images in its posts to attract attention, enrich 
topics, and increase interaction with the content pub-
lished by Facebook users. 

 Regarding journalistic types: 
News was employed in 83.33% of the women’s sports 
posts, including schedules or results of sports competi-
tions. Most of these news items were brief, consistent 
with the nature of the medium — social networks, par-
ticularly Facebook. Another type used was the portrait, 
accounting for 16.66%, which served to introduce female 
athletes participating in various competitions or to high-
light their achievements. 

 Regarding the category of the subject: 
We divided the subject category into various subcatego-
ries, including types of sports or sports games contained 
in the women’s sports posts on the page during the 



ZAOULI – N° 9, Vol. 5 -  Mai 2025 pp. 388-413               ISSN : 2788-9343 
Soumission : 16/03/2025 Acceptation : 09/04/2025 Publication: 20/05/2025 

408 

 

study period. The posts covered many women’s sports, 
both individual and team, local and international. Indi-
vidual sports represented the largest percentage at 50%, 
while team sports accounted for 21.43%, and unspecified 
types (individual or team), including sports for persons 
with disabilities, represented 28.57%. 
Gymnastics ranked first in coverage with 21.43%, fol-
lowed by wrestling at 14.28%. The percentages for other 
sports were low and equal; these include boxing, table 
tennis, rock climbing, athletics, volleyball, in addition to 
unspecified sports types (as mentioned earlier 28.57%), 
which include sports for persons with disabilities. 
This variation in the priority given to different sports 
can be explained by the fact that the study period coin-
cided with competitions in those sports or specialties. 
The page promotes these sports or sports events primari-
ly involving Algerian women. The page also aims to 
spotlight women’s sports competitions for persons with 
special needs on every occasion. 

In addition to the previous classification within this catego-
ry, we also conducted another classification of the post topics 
according to the geographical scope of the sports competitions, 
The results were as follows: 

 Local sports competitions: 0% referring to competitions 
held in Algeria. 

 External sports competitions:78.57% referring to re-
gional or international competitions in which Algeria 
participates. 

 Foreign sports competitions:0%  referring to competi-
tions involving foreign countries or regions in which Al-
geria does not participate. 

 Others (unspecified): 21.43% 
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 From these statistics and numbers, it can be concluded 
that during the study period, the page focused on exter-
nal sports competitions to provide media coverage and 
support for Algerian female athletes and sports teams 
participating in them. Meanwhile, it paid no attention at 
all to local or foreign competitions. This is attributed to 
the nature of this sports body—the Algerian Olympic 
and Sports Committee—whose primary roles include 
promoting national sports and representing Algeria in 
international bodies and organizations. 

 Regarding the category of key figures: 
Our study found that the main drivers behind the posts 
on the page under study were female athletes, account-
ing for 85.71%, followed by officials at a small percent-
age of 14.29%. This is natural and logical, considering 
that athletes are the primary actors in various sports, 
and it is expected that the media shines the spotlight on 
their news, especially if it concerns female athletes. 

 Regarding the category of interaction with posts  : 
Our study found that the number of comments users 
made on the page’s posts during the study period 
reached 354 comments, a number that may change due 
to deletions or additions of new comments, The lan-
guage used in the comments was varied, with a large 
percentage in Modern Standard Arabic despite gram-
matical and syntactical errors, followed by a smaller per-
centage in dialect and foreign languages. Among the 
topics that users interacted with more than others were 
those discussing awards and honors received by Algeri-
an female athletes; The number of comments can be con-
sidered low compared to typical sports topics, which is 
explained by the fact that most news in the page’s posts 
does not invite debate or discussion among followers. 
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The number of users who activated one of the reaction 
features (Like, Love, Wow, Haha, Sad )  reached 4,121, a 
number that can increase or decrease. This feature gen-
erally expresses the users’ attitudes toward the posted 
topics. 
As for the number of users who shared the page’s posts 
on their own accounts, groups, or pages they belong to 
during the study period, it reached 354 users, a figure 
that indicates the page is considered a reliable source for 
important sports news. 
We also tried to classify the users interacting with the 
posts by gender and found that the majority were males 
compared to females, even though the posts were about 
women’s sports. We interpret this as women in Algeria 
generally having low engagement with sports news, 
even when it concerns women’s sports. It should also be 
noted that this result lacks precision, as verifying the 
true identity of interacting users remains a relative mat-
ter. 

 
 
Conclusion 
 

After reviewing and attempting to interpret the results, this 
research paper concludes with some suggestions and recom-
mendations as follows: 

 Continuous and ongoing attention by researchers 
to the study of media content, including new me-
dia such as social media platforms, and efforts to 
adapt the methodologies in line with the character-
istics of these media, especially given the scarcity 
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of references and literature using electronic con-
tent analysis. 

 The necessity for other researchers to focus on this 
research topic or one of its aspects due to its im-
portance, considering that sports pages can be 
seen as a new form of specialized media and have 
gained a prominent position among users, espe-
cially youth, compared to traditional media. 

 The need for sports pages to pay attention to vari-
ous sports disciplines—both men’s and wom-
en’s—without focusing only on certain sports. This 
would contribute to promoting all sports, support-
ing female athletes, and highlighting their 
achievements and victories, especially when it 
comes to representing the country in international 
forums. 

 Conducting more studies that shed light on all 
fields women have entered, including sports, mov-
ing away from stereotypical images commonly as-
sociated with them. 
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